A Call for Artists to Present Work During SF America’s Cup in 2013

In 2013 San Francisco will play host to the America’s Cup boat races (including the Louis Vuitton Challenge Cup), which together run from July 4 – September 22. Daily visitors to the city for the races have been estimated by organizers at between 45,000 on weekdays to up to 350,000 people per day on weekends. The total number of visitors is expected to be well over six million.

In anticipation of this the San Francisco International Arts Festival is moving the 2013 Festival from May to correspond with the dates of the America’s Cup. 

For Bay Area based artists and arts organizations of all types we think 2013 represents a tremendous opportunity for the local arts community to collectively coalesce around a grand idea and add a new dimension to the America’s Cup. It provides a unique opportunity to create a coordinated citywide series of performing arts events and visual arts exhibitions that truly complement what will be a summer of sharply increased global focus, interest and attention on the city of San Francisco.

However, the Bay Area’s non-profit arts community needs to start thinking collectively about this now. Especially smaller budget arts ensembles and organizations that need more lead time to raise funds from local, national and/or international sources of funding.

For details about how to be part of SFIAF in 2013 go to our website 

http://www.sfiaf.org/2012Festival/artists/booking.html and download the three documents titled THEME, GUIDELINES & APPLICATION
These guidelines are meant primarily to provide a basis for people to think about what they want to do as an artist, a presenter, producer, gallery or museum—or any other combination of artistic possibilities. For more information also feel free to call our office or send us an e-mail.

Rationale

The America’s Cup Event Authority has predicted the 34th America’s Cup in San Francisco in 2013 will create over $1 billion in economic activity in San Francisco and bring between 45,000 and 350,000 people a day to the city (a total audience of over six million). Boat racing will only take place for about an hour a day in the middle of the afternoon because there is a limit to the amount of time the Bay can be shut down to commercial traffic.

Several questions come to mind in regards to the above statements.

What are all those people going to do after the race is over?

How are we going to create and coordinate a series of strategic events that helps relieve crowd congestion along the waterfront in a controlled, predetermined and scheduled manner?

How will the City make its goal of $1 billion in economic activity? 

How will the benefits reach businesses in neighborhoods away from the city’s north-eastern waterfront? 

The answer is ART.

Wende Cartwright, one of the organizers of the Vancouver Cultural Olympiad Festival in 2010, summed the event up as follows, “If you counted every seat at every event in every venue at the Vancouver Games you would have a capacity of one million seats: 5.2 million people attended the Vancouver Olympics. What do you think the other 4.2 million did?”

The answer is ART.

Even more than a quarter of a century later, the Festival that complemented the Los Angeles Olympics in 1984 is still remembered with admiration because the quality and diversity of the work shown was just as important as the sport itself.

However, many of he funding deadlines for the summer of 2013 are facing us now—in the second half of 2011. 

If San Francisco's arts community wants to create a body of work that will do justice to what will be the largest event taking place in the United States that year—then we need to start thinking about what that is going to be as a community sooner rather than later: i.e. now.

As such, the San Francisco International Arts Festival welcomes the Bay Area’s arts community to join with us in creating and presenting such a body of work that will:

• Provide a comprehensive program of arts activities that will run from July 10 to September 22, 2013.

• Complement the 34th America’s Cup Race.

• Help deliver on the promise of economic benefits in neighborhoods throughout the city.

• Allow many more thousands of people than would otherwise be possible to experience the America’s Cup through the arts (in the same way that they experienced the Olympics in Vancouver)

• Make the 34th America’s Cup the most spectacular in the event’s 160+ years history and create a model for the successful replication of this and other signature national events in San Francisco.

